
Tab X: 
Marketing Plan for units meeting accessibility 

requirements of HUD section 504 



Note to all applicants/respondents: This form was developed with Nuance, the official HUD software for the creation of HUD forms.
HUD has made available instructions for downloading a free installation of a Nuance reader that allows the user to fill-in and save this
form in Nuance. Please see http://portal.hud.gov/hudportal/documents/huddoc?id=nuancereaderinstall.pdf for the instructions. Using
Nuance software is the only means of completing this form.

Affirmative Fair Housing
Marketing Plan (AFHMP) -
Multifamily Housing

U.S. Department of Housing
and Urban Development
Office of Fair Housing and Equal Opportunity

OMB Approval No. 2529-0013
         (exp.1/31/2021)

Previous editions are obsolete Page 1 of 8 Form HUD-935.2A (12/2011) 

1a. Project Name & Address (including City, County, State & Zip Code) 1b. Project Contract Number 1c. No. of Units

1d. Census Tract

1e. Housing/Expanded Housing Market Area

1f. Managing Agent Name, Address (including City, County, State & Zip Code), Telephone Number & Email Address

1g. Application/Owner/Developer Name, Address (including City, County, State & Zip Code), Telephone Number & Email Address

1h. Entity Responsible for Marketing (check all that apply)

Owner Agent Other (specify)

Position, Name (if known), Address ( including City, County, State & Zip Code), Telephone Number & Email Address

1i. To whom should approval and other correspondence concerning this AFHMP be sent? Indicate Name, Address (including City,
State & Zip Code), Telephone Number & E-Mail Address.

2a. Affirmative Fair Housing Marketing Plan

Plan Type Date of the First Approved AFHMP:

Reason(s) for current update:

2b. HUD-Approved Occupancy of the Project (check all that apply)

Elderly Family Mixed (Elderly/Disabled) Disabled

2c. Date of Initial Occupancy 2d. Advertising Start Date

Advertising must begin at least 90 days prior to initial or renewed occupancy for new
construction and substantial rehabilitation projects.

Date advertising began or will begin

For existing projects, select below the reason advertising will be used:

To fill existing unit vacancies

To place applicants on a waiting list (which currently has individuals)

To reopen a closed waiting list (which currently has individuals)

BJS Harrisonburg Senior I 
210 W. Mosby Rd 
Harrisonburg, VA 22801 
Harrisonburg City County

84

3.02

Housing Market Area: City of Harrisonburg 
Expanded Housing Market Area: Harrisonburg City 
County, Harrisonburg City Metro Area, Rockingham 
County

TBD

BJS Harrisonburg Senior I, LLC, Beverly J. Searles Foundation, Phillip Searles, 4182 Westchester Trace, Roswell, GA 30075, Fulton County 
678-467-6861, psearles@bjsfoundation.org

✔

Beverly J. Searles Foundation, Phillip Searles, 4182 Westchester Trace, Roswell, GA 30075, Fulton County 678-467-6861, 
psearles@bjsfoundation.org

Beverly J. Searles Foundation, Phillip Searles, 4182 Westchester Trace, Roswell, GA 30075, Fulton County 678-467-6861, 
psearles@bjsfoundation.org

Initial Plan TBD

New Plan

✔ ✔ ✔

TBD

TBD
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3a. Demographics of Project and Housing Market Area
Complete and submit Worksheet 1.

3b. Targeted Marketing Activity
Based on your completed Worksheet 1, indicate which demographic group(s) in the housing market area is/are least likely to apply for the
housing without special outreach efforts. (check all that apply)

White American Indian or Alaska Native Asian Black or African American

Native Hawaiian or Other Pacific Islander Hispanic or Latino Persons with Disabilities

Families with Children Other ethnic group, religion, etc. (specify)

4a. Residency Preference

Is the owner requesting a residency preference? If yes, complete questions 1 through 5.
If no, proceed to Block 4b.

(1) Type

(2) Is the residency preference area:
The same as the AFHMP housing/expanded housing market area as identified in Block 1e?

The same as the residency preference area of the local PHA in whose jurisdiction the project is located?

(3) What is the geographic area for the residency preference?

(4) What is the reason for having a residency preference?

(5) How do you plan to periodically evaluate your residency preference to ensure that it is in accordance with the non-discrimination
and equal opportunity requirements in 24 CFR 5.105(a)?

Complete and submit Worksheet 2 when requesting a residency preference (see also 24 CFR 5.655(c)(1)) for residency
preference requirements. The requirements in 24 CFR 5.655(c)(1) will be used by HUD as guidelines for evaluating
residency preferences consistent with the applicable HUD program requirements. See also HUD Occupancy
Handbook (4350.3) Chapter 4, Section 4.6 for additional guidance on preferences.

4b. Proposed Marketing Activities: Community Contacts
Complete and submit Worksheet 3 to describe your use of community
contacts to market the project to those least likely to apply.

4c. Proposed Marketing Activities: Methods of Advertising
Complete and submit Worksheet 4 to describe your
proposed methods of advertising that will be used to
market to those least likely to apply. Attach copies of
advertisements, radio and television scripts, Internet
advertisements, websites, and brochures, etc.

✔ ✔ ✔ ✔

✔ ✔ ✔

No

Please Select Type

Please Select Yes or No

Please Select Yes or No
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5a. Fair Housing Poster
The Fair Housing Poster must be prominently displayed in all offices in which sale or rental activity takes place (24 CFR 200.620(e)).
Check below all locations where the Poster will be displayed.

Rental Office Real Estate Office Model Unit Other (specify)

5b. Affirmative Fair Housing Marketing Plan
The AFHMP must be available for public inspection at the sales or rental office (24 CFR 200.625). Check below all locations
where the AFHMP will be made available.

Rental Office Real Estate Office Model Unit Other (specify)

5c. Project Site Sign
Project Site Signs, if any, must display in a conspicuous position the HUD approved Equal Housing Opportunity logo, slogan, or statement
(24 CFR 200.620(f)). Check below all locations where the Project Site Sign will be displayed. Please submit photos of Project signs.

Rental Office Real Estate Office Model Unit Entrance to Project Other (specify)

The size of the Project Site Sign will be x
The Equal Housing Opportunity logo or slogan or statement will be x

 
 
 
6. Evaluation of Marketing Activities

Explain the evaluation process you will use to determine whether your marketing activities have been successful in attracting
individuals least likely to apply, how often you will make this determination, and how you will make decisions about future marketing
based on the evaluation process.

✔

✔

✔

Management will monthly assess the demographic breakdown of the current waiting list and identify groups least likely to apply 
(ethnicities/races/disability/family status). If a specific group is under-represented on the waiting list, then Management will send 
additional marketing materials to established contacts for that demographic in the community as needed. Management will 
assess the documentation of contact made via letters, phone calls, and flyers in addition to what marketing method draws the 
most applicant traffic into the property to determine which method is the most effective (curb appeal, website, bulletin board, 
outreach letters, etc.). 
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7a. Marketing Staff
What staff positions are/will be responsible for affirmative marketing?

7b. Staff Training and Assessment: AFHMP
(1) Has staff been trained on the AFHMP?
(2) Has staff been instructed in writing and orally on non-discrimination and fair housing policies as required by
      24 CFR 200.620(c)?
(3) If yes, who provides instruction on the AFHMP and Fair Housing Act, and how frequently?

(4) Do you periodically assess staff skills on the use of the AFHMP and the application of the Fair Housing
      Act?

  (5) If yes, how and how often?

7c. Tenant Selection Training/Staff
(1) Has staff been trained on tenant selection in accordance with the project’s occupancy policy, including any residency preferences?

(2) What staff positions are/will be responsible for tenant selection?

7d. Staff Instruction/Training:
Describe AFHM/Fair Housing Act staff training, already provided or to be provided, to whom it was/will be provided, content of training,
and the dates of past and anticipated training. Please include copies of any AFHM/Fair Housing staff training materials.

TBD

Yes

Yes

Management requires all staff (manager, leasing, etc.) to obtain their fair housing certificate through training upon hire, and 
then annually thereafter.  

Yes

Management conducts yearly checks that affirmative marketing efforts are documented and occurring at the frequency 
determined.

Yes

TBD

TBD 
 
Add attachments - Fair Housing Training Certificate 
                            - AFHMP Training Certificate 
 





Public reporting burden for this collection of information is estimated to average six (6) hours per initial response, and four (4) hours for
updated plans, including the time for reviewing instructions, searching existing data sources, gathering and maintaining the data
needed, and completing and reviewing the collection of information. This agency may not collect this information, and you are not
required to complete this form, unless it displays a currently valid Office of Management and Budget (OMB) control number.

Purpose of Form: All applicants for participation in FHA subsidized and unsubsidized multifamily housing programs with five or more
units (see 24 CFR 200.615) must complete this Affirmative Fair Housing Marketing Plan (AFHMP) form as specified in 24 CFR
200.625, and in accordance with the requirements in 24 CFR 200.620. The purpose of this AFHMP is to help applicants offer equal
housing opportunities regardless of race, color, national origin, religion, sex, familial status, or disability. The AFHMP helps
owners/agents (respondents) effectively market the availability of housing opportunities to individuals of both minority and non-minority
groups that are least likely to apply for occupancy. Affirmative fair housing marketing and planning should be part of all new
construction, substantial rehabilitation, and existing project marketing and advertising activities.

An AFHM program, as specified in this Plan, shall be in effect for each multifamily project throughout the life of the mortgage (24 CFR
200.620(a)). The AFHMP, once approved by HUD, must be made available for public inspection at the sales or rental offices of the
respondent (24 CFR 200.625) and may not be revised without HUD approval. This form contains no questions of a confidential nature.

Applicability: The form and worksheets must be completed and submitted by all FHA subsidized and unsubsidized multifamily
housing program applicants.

INSTRUCTIONS:
Send completed form and worksheets to your local HUD Office, Attention: Director, Office of Housing

Part 1: Applicant/Respondent and Project
Identification. Blocks 1a, 1b, 1c, 1g, 1h, and 1i are self-
explanatory.

Block 1d- Respondents may obtain the Census tract
number from the U.S. Census Bureau
(http://factfinder2.census.gov/main.html) when
completing Worksheet One.

Block 1e- Respondents should identify both the housing
market area and the expanded housing market area for
their multifamily housing projects. Use abbreviations if
necessary. A housing market area is the area from
which a multifamily housing project owner/agent may
reasonably expect to draw a substantial number of its
tenants. This could be a county or Metropolitan Division.
The U.S. Census Bureau provides a range of levels to
draw from.

An expanded housing market area is a larger
geographic area, such as a Metropolitan Division or a
Metropolitan Statistical Area, which may provide
additional demographic diversity in terms of race, color,
national origin, religion, sex, familial status, or disability.

Block 1f- The applicant should complete this block only if
a Managing Agent (the agent cannot be the applicant) is
implementing the AFHMP.

Part 2: Type of AFHMP

Block 2a- Respondents should indicate the status of the
AFHMP, i.e., initial or updated, as well as the date of the
first approved AFHMP. Respondents should also provide
the reason (s) for the current update, whether the update is
based on the five-year review or due to significant changes
in project or local demographics (See instructions for Part
9).

Block 2b- Respondents should identify all groups HUD has
approved for occupancy in the subject project, in
accordance with the contract, grant, etc.

Block 2c- Respondents should specify the date the project
was/will be first occupied.

Block 2d- For new construction and substantial
rehabilitation projects, advertising must begin at least 90
days prior to initial occupancy. In the case of existing
projects, respondents should indicate whether the
advertising will be used to fill existing vacancies, to place
individuals on the project’s waiting list, or to re-open a
closed waiting list. Please indicate how many people are
on the waiting list when advertising begins.

Previous editions are obsolete Page 6 of 8 Form HUD 935.2A (12/2011)
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Part 3 Demographics and Marketing Area.
"Least likely to apply" means that there is an
identifiable presence of a specific demographic
group in the housing market area, but members of
that group are not likely to apply for the housing
without targeted outreach, including marketing
materials in other languages for limited English
proficient individuals, and alternative formats for
persons with disabilities. Reasons for not applying
may include, but are not limited to, insufficient
information about housing opportunities, language
barriers, or transportation impediments.

Block 3a - Using Worksheet 1, the respondent
should indicate the demographic composition of the
project’s residents, current project applicant data,
census tract, housing market area, and expanded housing 
market area. The applicable housing market area 
and expanded housing market area should be indicated
in Block 1e. Compare groups within rows/across columns on
Worksheet 1 to identify any under-represented group(s)
relative to the surrounding housing market area and expanded 
housing market area, i.e., those group(s) “least likely to apply” 
for the housing without targeted outreach and marketing. If there
is a particular group or subgroup with members of a protected
class that has an identifiable presence in the housing market area,
but is not included in Worksheet 1, please specify under “Other.”
 
Respondents should use the most current demographic 
data from the U.S. Census or another official source such 
as a local government planning office.  Please indicate the 
source of your data in Part 8 of this form.  

Block 3b - Using the information from the completed
Worksheet 1, respondents should identify the
demographic group(s) least likely to apply for the
housing without special outreach efforts by checking
all that apply.

Part 4 - Marketing Program and Residency Preference (if
any).
Block 4a - A residency preference is a preference for
admission of persons who reside or work in a specified
geographic area (see 24 CFR 5.655(c)(1)(ii)). Respondents
should indicate whether a residency preference is being
utilized, and if so, respondents should specify if it is new,
revised, or continuing. If a respondent wishes to utilize a
residency preference, it must state the preference area (and
provide a map delineating the precise area) and state the
reason for having such a preference. The respondent must
ensure that the preference is in accordance with the non-
discrimination and equal opportunity requirements in 24 CFR
5.105(a) (see 24 CFR 5.655(c)(1)).
 
 
 
 
 

Respondents should use Worksheet 2 to show how the
percentage of the eligible population living or working in the
residency preference area compares to that of residents of the project,
project applicant data, census tract, housing market area, and 
expanded housing market area. The percentages would be the same as
shown on completed Worksheet 1.
 
Block 4b - Using Worksheet 3, respondents should describe
their use of community contacts to help market the project to those
least likely to apply. This table should include the name of a
contact person, his/her address, telephone number, previous
experience working with the target population(s), the
approximate date contact was/will be initiated, and the specific
role the community contact will play in assisting with affirmative 
fair housing marketing or outreach.
 
Block 4c - Using Worksheet 4, respondents should describe
their proposed method(s) of advertising to market to those
least likely to apply. This table should identify each media
option, the reason for choosing this media, and the language
of the advertisement.  Alternative format(s) that will be used to reach
persons with disabilities, and logo(s) that will appear on the
various materials (as well as their size) should be described.
Please attach a copy of the advertising or marketing material.

Part 5 – Availability of the Fair Housing Poster, AFHMP,
and Project Site Sign.

Block 5a - The Fair Housing Poster must be prominently
displayed in all offices in which sale or rental activity takes
place (24 CFR 200.620(e)). Respondents should indicate all
locations where the Fair Housing Poster will be displayed.

Block 5b -The AFHMP must be available for public inspection
at the sales or rental office (24 CFR 200.625). Check all of the
locations where the AFHMP will be available.

Block 5c -The Project Site Sign must display in a conspicuous
position the HUD-approved Equal Housing Opportunity logo,
slogan, or statement (24 CFR 200.620(f)). Respondents should
indicate where the Project Site Sign will be displayed, as well
as the size of the Sign and the size of the logo, slogan, or
statement. Please submit photographs of project site
signs.
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Part 6 - Evaluation of Marketing Activities.

Respondents should explain the evaluation process to be used
to determine if they have been successful in attracting those
individuals identified as least likely to apply. Respondents
should also explain how they will make decisions about future
marketing activities based on the evaluations.

Part 7- Marketing Staff and Training.
Block 7a -Respondents should identify staff positions that
are/will be responsible for affirmative marketing.

Block 7b - Respondents should indicate whether staff has been
trained on the AFHMP and Fair Housing Act.
Please indicate who provides the training and how frequently.
In addition, respondents should specify whether they periodically
assess staff members’ skills in using the AFHMP and in applying
the Fair Housing Act. They should state how often
they assess employee skills and how they conduct the
assessment.

Block 7c - Respondents should indicate whether staff has been
trained on tenant selection in accordance with the project’s
occupancy policy, including residency preferences (if any).
Respondents should also identify those staff positions that
are/will be responsible for tenant selection.

Block 7d - Respondents should include copies of any written
materials related to staff training, and identify the dates of past
and anticipated training.

Part 8 - Additional Considerations.

Respondents should describe their efforts not previously
mentioned that were/are planned to attract those individuals
least likely to apply for the subject housing.

Part 9 - Review and Update.

By signing the respondent assumes responsibility for
implementing the AFHMP. Respondents must review their
AFHMP every five years or when the local Community
Development jurisdiction’s Consolidated Plan is updated, or
when there are significant changes in the demographics of the
project or the local housing market area. When reviewing the plan,
the respondent should consider the current demographics of the 
housing market area to determine if there have been demographic
changes in the population in terms of race, color, national
origin, religion, sex, familial status, or disability. The respondent will
then determine if the population least to likely to apply for the housing
is still the population identified in the AFHMP, whether the advertising
and publicity cited in the current AFHMP are still appropriate, or
whether advertising sources should be modified or expanded. Even if
the demographics of the housing market area have not
changed, the respondent should determine if the outreach
currently being performed is reaching those it is intended to
reach as measured by project occupancy and applicant data. If
not, the AFHMP should be updated. The revised AFHMP must
be submitted to HUD for approval. HUD may review whether the
affirmative marketing is actually being performed in
accordance with the AFHMP. If based on their review,
respondents determine the AFHMP does not need to be
revised, they should maintain a file documenting what was
reviewed, what was found as a result of the review, and why
no changes were required. HUD may review this
documentation.

Notification of Intent to Begin Marketing.
No later than 90 days prior to the initiation of rental
marketing activities, the respondent must submit notification
of intent to begin marketing. The notification is required by the
AFHMP Compliance Regulations (24 CFR 108.15). The
Notification is submitted to the Office of Housing in the HUD Office
servicing the locality in which the proposed housing will be located.
Upon receipt of the Notification of Intent to Begin Marketing from
the applicant, the monitoring office will review any previously
approved plan and may schedule a pre-occupancy conference.
Such conference will be held prior to initiation of sales/rental
marketing activities. At this conference, the previously
approved AFHMP will be reviewed with the applicant to
determine if the plan, and/or its proposed implementation,
requires modification prior to initiation of marketing in order to
achieve the objectives of the AFHM regulation and the plan.

OMB approval of the AFHMP includes approval of this
notification procedure as part of the AFHMP. The burden hours
for such notification are included in the total designated for this
AFHMP form.



Worksheet 1: Determining Demographic Groups Least Likely to Apply for Housing Opportunities
(See AFHMP, Block 3b)

In the respective columns below, indicate the percentage of demographic groups among the project’s residents, current project
applicant data, census tract, housing market area, and expanded housing market area (See instructions to Block 1e). If you are a new
construction or substantial rehabilitation project and do not have residents or project applicant data, only report information for census
tract, housing market area, and expanded market area. The purpose of this information is to identify any under-representation of
certain demographic groups in terms of race, color, national origin, religion, sex, familial status, or disability. If there is significant
under-representation of any demographic group among project residents or current applicants in relation to the housing/expanded
housing market area, then targeted outreach and marketing should be directed towards these individuals least likely to apply. Please
indicate under-represented groups in Block 3b of the AFHMP. Please attach maps showing both the housing market area and the
expanded housing market area.

Demographic
Characteristics

Project’s
Residents

Project’s
Applicant Data

Census Tract Housing Market Area Expanded
HousingMarket

Area

% White

% Black or African
American

% Hispanic or Latino

% Asian

% American Indian or
Alaskan Native

% Native Hawaiian or
Pacific Islander

%Persons
with
Disabilities

% Families with Children
under the age of 18

Other (specify)

TBD TBD 78.3 81.5 94.4

TBD TBD 9.0 11.4 4.4

TBD TBD

 
18.1 20.8 7.8

TBD TBD 6.1 5.5 1.4

TBD TBD 0.0 1.2 0.9

TBD TBD

 
0.0

0.3 0.1

TBD TBD 9.0 11.6 12.6

TBD TBD 33.3 28.4 30.4

TBD TBD 13.2 12.3 4.6Some other race



BJS Harrisonburg Family I FFIEC

Census Tract 3.02



Harrisonburg City, VA

Harrisonburg City Metro Area



Rockingham County, VA
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Worksheet 3: Proposed Marketing Activities –Community Contacts (See AFHMP, Block 4b)

For each targeted marketing population designated as least likely to apply in Block 3b, identify at least one community contact
organization you will use to facilitate outreach to the particular population group. This could be a social service agency, religious
body, advocacy group, community center, etc. State the names of contact persons, their addresses, their telephone numbers, their
previous experience working with the target population, the approximate date contact was/will be initiated, and the specific role they
will play in assisting with the affirmative fair housing marketing. Please attach additional pages if necessary.

Targeted Population(s) Community Contact(s), including required information noted above.

Harrisonburg City Council | 540-432-7701 
409 S Main St 
Harrisonburg, VA 22801 
 
The city of Harrisonburg is a harmonious, caring, welcoming city where differences are 
embraced, celebrated, and accommodated. Recognizing Harrisonburg's diversity, our 
support systems assure that any community member has access to city services.  This 
organization will assist with our AFHMP by posting our flyers on their bulletin board for 
public viewing. 

White, Black, Hispanic or Latino, 
Asian, American Indian or Alaskan 
Native, Native Hawaiian or Pacific 
Islander, Persons with Disabilities

Rockingham County Social Services | 540-574-5100 
110 Mason St. 
Harrisonburg, VA 22802 
 
 
 
 
The mission of this organization is the promotion of self-reliance and protection of citizens 
through community-based services. This organization will assist with our AFHMP by posting 
our flyers on their bulletin board for public viewing. 

White, Black, Hispanic or Latino, 
Asian, American Indian or Alaskan 
Native, Native Hawaiian or Pacific 
Islander, Persons with Disabilities

Harrisonburg-Rockingham Community Services Board | 540-434-1941 
1241 North Main Street 
Harrisonburg, VA 22802 
 
The mission of this organization is to provides services that promote dignity, choice, 
recovery, and the highest possible level of participation in work, relationships, and all 
aspects of community life for individuals and families whose lives are affected by behavioral 
health or developmental disorders.  This organization will assist with our AFHMP by posting 
our flyers on their bulletin board for public viewing. 

White, Black, Hispanic or Latino, 
Asian, American Indian or Alaskan 
Native, Native Hawaiian or Pacific 
Islander, Persons with Disabilities

Valley Associates for Independent Living (VAIL) | 540 433-6513 
3210 Peoples Drive, Ste 220 
Harrisonburg, VA 22801 
 
 
 
The mission of this organization is to promote self-direction among people with disabilities 
and removing barriers to independence in the community. This organization will assist with 
our AFHMP by posting our flyers on their bulletin board for public viewing. 

White, Black, Hispanic or Latino, 
Asian, American Indian or Alaskan 
Native, Native Hawaiian or Pacific 
Islander, Persons with Disabilities,

Harrisonburg Redevelopment and Housing Authority | 540-434-7386 
P.O. Box 1071 
Harrisonburg, VA 22803 
 
The mission of this organization is to promote adequate and affordable housing economic 
opportunity and a suitable living environment free from discrimination; and to foster 
redevelopment of blighted areas to ensure the economic, social and housing vitality of our 
community.  This organization will assist with our AFHMP by posting our flyers on their 
bulletin board for public viewing. 

White, Black, Hispanic or Latino, 
Asian, American Indian or Alaskan 
Native, Native Hawaiian or Pacific 
Islander, Persons with Disabilities













Worksheet 2: Establishing a Residency Preference Area (See AFHMP, Block 4a)

Complete this Worksheet if you wish to continue, revise, or add a residency preference, which is a preference for admission of persons
who reside or work in a specified geographic area (see 24 CFR 5.655(c)(1)(ii)). If a residency preference is utilized, the preference
must be in accordance with the non-discrimination and equal opportunity requirements contained in 24 CFR 5.105(a). This Worksheet
will help show how the percentage of the population in the residency preference area compares to the demographics of the project 's
residents, applicant data, census tract, housing market area, and expanded housing market area. Please attach a map clearly
delineating the residency preference geographical area.

Demographic
Characteristics

Project’s
Residents
(as determined
in Worksheet 1)

Project’s
Applicant Data
(as determined
in Worksheet 1)

Census Tract
(as determined
in Worksheet
1)

Housing Market
Area (as
determined
in Worksheet 1)

Expanded
Housing Market
Area
(as determined in
Worksheet 1)

Residency
Preference Area
(if applicable)

% White

% Black or African 
American 

% Hispanic or 
Latino 

% Asian 

% American Indian 
or Alaskan Native 

% Native Hawaiian
or Pacific Islander 

% Persons with
Disabilities

% Families with
Children under the 
age of 18 

Other (specify)

     

    

      

      

      

      

Some other race

      



Worksheet 4: Proposed Marketing Activities – Methods of Advertising (See AFHMP, Block 4c)

Complete the following table by identifying your targeted marketing population(s), as indicated in Block 3b, as well as
the methods of advertising that will be used to market to that population. For each targeted population, state the
means of advertising that you will use as applicable to that group and the reason for choosing this media. In each block,
in addition to specifying the media that will be used (e.g., name of newspaper, television station, website, location of
bulletin board, etc.) state any language(s) in which the material will be provided, identify any alternative format(s) to be
used (e.g. Braille, large print, etc.), and specify the logo(s) (as well as size) that will appear on the various materials.
Attach additional pages, if necessary, for further explanation.  Please attach a copy of the advertising or marketing 
material.

Targeted Population(s)
Methods of Advertising

Targeted Population: Targeted Population: Targeted Population:

Newspaper(s)

Radio Station(s)

TV Station(s)

Electronic Media

Bulletin Boards

Brochures, Notices, Flyers

Other (specify)

Website, Facebook

Persons with Disabilities White, Black, Hispanic or 
Latino, Asian

American Indian or Alaskan 
Native, Native Hawaiian or 
Pacific Islander

OnSite Bulletin Board

Persons with Disabilities White, Black, Hispanic or 
Latino, Asian

American Indian or Alaskan 
Native, Native Hawaiian or 
Pacific Islander

Flyer (English)

Persons with Disabilities White, Black, Hispanic or 
Latino, Asian

American Indian or Alaskan 
Native, Native Hawaiian or 
Pacific Islander

Community Contact Letters   
(English)

Persons with Disabilities White, Black, Hispanic or 
Latino, Asian

American Indian or Alaskan 
Native, Native Hawaiian or 
Pacific Islander







(770) 748-0720 or 711 for Telecommunications Relay Service

Apartments@ .com

www. management.com

Office Address: Road, Trenholm, SC 30125

Office Hours: Monday, Wednesday, and Friday | 9am - 5pm

"This institution is an equal opportunity provider"

Property Features:
1 and 2 Bedrooms
Walk-in Closets

123  Road, 
Trenholm, SC 30125 Energy Efficient Heating &

Cooling Systems

Washer & Dryer
Connections

Dishwasher
Garbage Disposal

Community ClubhouseApartments

Contact Us:

On-Site Laundry Facility

Sheltered Gazebo
Picnic & BBQ Area
Computer Center
Fitness Center

LEP ACCOMMODATIONS ARE AVAILABLE FOR NON-ENGLISH COMMUNICATORS

Private Outdoor Patio or Porch

Library

LAST EDITED 5.31.2023

Housing Choice Vouchers Accepted If Other
Project Based Assistance Unavailable Income Restrictions Apply

Smoke Free Housing Community

FAMILY



Interpretation Available for  Customers 
This service is available free of charge for and    

Please identify your language below

Korean

. .

Portuguese

Por favor, clique aqui para falar com um intérprete. 
Este serviço é gratuito.

Russian

, , 
. .

Spanish

Por favor, señale aquí para hablar con un 
intérprete. Este servicio es gratuito.

Tagalog

Mangyaring tumuro rito kung gusto mong makipag-
usap sa isang interpreter. Libre ang serbisyong ito.

Thai

Vietnamese

Xin vui lòng ch nói chuy n v i m t 
thông d ch vi n. D ch v c mi n phí.

If you need an interpreter for a different language, notify 

pour parler avec un interprète. 
Ce service estgratuit.

 Zeigen Sie bitte hierhin, um mit einem Dolmetscher
 zu sprechen. Dieser Service ist kostenlos.  

 (

This service is available free of charge for and



U. S. Department of Housing and Urban Development 
Departamento de la Vivienda y el Desarrollo Urbano de los EE.UU. 

IGUALDAD DE OPORTUNIDADES  
EN LA VIVIENDA 

Nuestras prácticas de negocios cumplen la ley federal
de equidad en la vivienda

(Enmienda a la ley de Equidad en la vivienda de 1988) 

En la venta o el alquiler de 
viviendas o lotes residenciales

En la publicidad relacionada con 
la venta o el alquiler de viviendas 

En la financiación de la vivienda

En la provisión de servicios 
de corredores de bienes 
raíces

En la tasación de viviendas

Las tácticas de intimidación 
(Blockbusting) también son 
ilegales

Cualquier persona que crea que ha sido 
discriminada puede presentar una reclamación 
de discriminación en la vivienda: 

1-800-669-9777 (Línea gratuita)
1-800-927-9275 (TTY)
www.hud.gov/fairhousing

U.S. Department of Housing and
Urban Development
Assistant Secretary for Fair Housing and 
Equal Opportunity
Washington, D.C. 20410

Las ediciones anteriores son obsoletas   formulario HUD-928.1 (6/2011) – Spanish 
Previous editions are obsolete       form HUD-928.1 (6/2011) 

Es ilegal discriminar contra ninguna persona a 
causa de su raza, color, religión, sexo, 

discapacidad, situación familiar u origen nacional 



Previous editions are obsolete form HUD-928.1  (6/2011)

U. S. Department of Housing and Urban Development

EQUAL HOUSING
    OPPORTUNITY

We Do Business in Accordance With the Federal Fair
 Housing Law

(The Fair Housing Amendments Act of 1988)

It is illegal to Discriminate Against Any Person
   Because of Race, Color, Religion, Sex,
Handicap, Familial Status, or National Origin

In the sale or rental of housing or
        residential lots

In advertising the sale or rental
        of housing

In the financing of housing

In the provision of real estate
        brokerage services

In the appraisal of housing

Blockbusting is also illegal

Anyone who feels he or she has been
discriminated against may file a complaint of
housing discrimination:

1-800-669-9777  (Toll Free)
1-800-927-9275  (TTY)
www.hud.gov/fairhousing

U.S. Department of Housing and
Urban Development
Assistant Secretary for Fair Housing and
Equal Opportunity
Washington, D.C. 20410



United States Department of Agriculture

I C

AND 
JUSTICE 
FORALL

n accordance with Federal law and U.S. Department of 
Agriculture (USDA) civil rights regulations and policies, this 
institution is prohibited from discriminating on the basis of race,

color, national origin, sex, age, disability, and reprisal or retaliation 
for prior civil rights activity. (Not all prohibited bases apply to all 
programs.)

Program information may be made available in languages other 
than English. Persons with disabilities who require alternative 
means of communication for program information (e.g., Braille, 
large print, audiotape, and American Sign Language) should 
contact the responsible State or local Agency that administers 
the program or USDA’s TARGET Center at (202) 720-2600 (voice 
and TTY) or contact USDA through the Federal Relay Service at 
(800) 877-8339.

To file a program discrimination complaint, a complainant should 
complete a Form AD-3027, USDA Program Discrimination 
Complaint Form, which can be obtained online, at 
www.usda.gov/sites/default/files/documents/usda-program-
discrimination-complaint-form.pdf, from any USDA office, by 
calling (866) 632-9992, or by writing a letter addressed to USDA. 
The letter must contain the complainant’s name, address, 
telephone number, and a written description of the alleged 
discriminatory action in sufficient detail to inform the Assistant 
Secretary for Civil Rights (ASCR) about the nature and date of an 
alleged civil rights violation. The completed AD-3027 form or 
letter must be submitted to USDA by:
mail:
U.S. Department of Agriculture
Office of the Assistant Secretary for Civil Rights 
1400 Independence Avenue, SW
Washington, D.C. 20250-9410; or
fax:
(833) 256-1665 or (202) 690-7442;
email:
program.intake@usda.gov.

This institution is an equal opportunity provider.

onforme a la ley federal y las políticas y regulaciones de 
derechos civiles del Departamento de Agricultura de los 
Estados Unidos (USDA), esta institución tiene prohibido

discriminar por motivos de raza, color, origen nacional, sexo, edad, 
discapacidad, venganza o represalia por actividades realizadas
en el pasado relacionadas con los derechos civiles (no todos los 
principios de prohibición aplican a todos los programas).

La información del programa puede estar disponible en otros 
idiomas además del inglés. Las personas con discapacidades 
que requieran medios de comunicación  alternativos  para 
obtener información sobre el programa (por ejemplo, Braille, letra 
agrandada, grabación de audio y lenguaje de señas americano)
deben comunicarse con la agencia estatal o local responsable que 
administra el programa o con el TARGET Center del USDA al (202) 
720-2600 (voz y TTY) o comunicarse con el USDA a través del
Servicio Federal de Transmisión de Información al (800) 877-8339.

Para presentar una queja por discriminación en el programa, el 
reclamante debe completar un formulario AD-3027, Formulario de 
queja por discriminación del programa del USDA, que se puede 
obtener en línea, en 
www.usda.gov/sites/default/files/documents/usda-program-
discrimination-complaint-form.pdf, en cualquier oficina del USDA, 
llamando al (866) 632-9992, o escribiendo una carta dirigida al 
USDA. La carta debe contener el nombre, la dirección y el 
número de teléfono del reclamante, y una descripción escrita de 
la supuesta acción
discriminatoria con suficiente detalle para informar al Subsecretario 
de Derechos Civiles (ASCR, por sus siglas en inglés) sobre la 
naturaleza y la fecha de la presunta violación de los derechos 
civiles. La carta o el formulario AD-3027 completado debe enviarse 
al USDA por medio de:
correo postal:
U.S. Department of Agriculture
Office of the Assistant Secretary for Civil Rights 
1400 Independence Avenue, SW
Washington, D.C. 20250-9410; o´
fax:
(833) 256-1665 o´ (202) 690-7442;
correo electrónico:
program.intake@usda.gov.

Esta institución ofrece igualdad de oportunidades.
Form AD-475-A—Assisted Poster/ Revised September 2019 AfichecomplementarioalFormularioAD-475-A /RevisadoSeptiembre2019
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   Virginia Housing

Section 811 Project Rental Assistance

Tenant Selection Plan

The Section 811 Project Rental Assistance (811 PRA) program provides project-based rental assistance for 
extremely low-income persons with disabilities, ages 18-61 at move in.  In FY 19, the Department of Housing 
and Urban Development (HUD) awarded Virginia Housing (VH) funding for 180 units of subsidy.    These 180 
units will be used to provide permanent, supportive, rental housing throughout Virginia.   

VH, the grantee for Virginia, is partnered with the VA Department of Behavioral Health Developmental 
Services (DBHDS) to provide decent, safe, and sanitary rental housing through the use of rental assistance 
payments to owners with existing, new or rehabilitated multifamily properties.  The subsidy payment will 
provide the owner with the difference between the tenant’s portion of the rent and the approved unit rent. 

Each locality will work through a single point of contact, the Referral Agents (RA) under DBHDS authority.  The 
RA's will develop a network to include Local Lead Agencies (LLAs) and service providers within their locality to 
identify and refer eligible applicants to the supportive housing units as they become available through 
vacancy.  The RA's will maintain the role of the LLA should the need arise.  The Wait list Administrator
(Virginia Housing) will maintain the wait list by priority status, and then the date and time the application is 
received as outlined in HUD Handbook 4350.3 REV-1. CHG 4.  

OUTREACH 

RA's and LLAs will provide information about the 811 PRA program opportunities and available housing to 
service providers in their authorized localities.  Service providers will identify potential applicants within their 
caseloads currently residing in institutional settings and other non-community-based settings to gauge 
interest in the 811 program.  The service provider will refer potential applicants to the LLA and/or RA, who 
will pre-screen applicants and place them on the wait list via the Wait List Administrator (VH) for referral 
when units become available.  Applicants will be referred to properties when a vacancy occurs. 

Every effort will be made to affirmatively market the 811 PRA program to those who potentially meet the 
program’s eligibility criteria.  Outreach will comply with VH's AFHMP to ensure that individuals least likely to 
apply are provided information about the 811 program.  Interested applicants will be advised that all 
applications must be processed through the RA's and/or stakeholders working within their locality.  To 
become an eligible stakeholder, each agency must contact their RA or LLA. 

DBHDS and VH will monitor RA outreach activities and referrals.  Monitoring will include evaluation of 
outreach efforts designed to include Limited English Proficiency (LEP) populations and the RA/LLA’s referral 
and wait list systems to ensure all disability groups are fairly considered for the 811 PRA program.  DBHDS 
and VH will also monitor the priority levels and waitlist management to ensure persons transitioning from 
institutions, the highest priority group, receive first consideration for 811 PRA housing.  


